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COURSE OVERVIEW 
This is the capstone course for IMC majors. In this class we pull together all the theory and skills 
you learned from your other IMC courses and apply it by creating real campaigns for Wichita 
clients. To do this, you will be divided into teams and assigned to work with a local non-profit to 
create a campaign to meet their needs. As a final project, each team will create a plans book and 
formally present their work to the client. In addition, we will have a series of guest lecturers from 
the IMC industry come to class to give quick overviews of hot topics and trends in the industry. 
The idea of these talks isn’t to make you an expert on each topic, but to give you a taste and 
basic understanding of the topics that are changing our industry.  
 
Catalog Description 
COMM 626. Integrated Marketing Communications Campaigns (3). Instruction and practice in 
planning and developing integrated advertising and public relations campaigns. Teaches students 
to perform a situation analysis, identify objectives, develop strategies and tactics, and write a 
plans book, as well as produce advertising and public relations campaign materials. 
Prerequisites: COMM 324 and COMM 525 or instructor’s consent. 
 
COURSE REQUIREMENTS 
Class Participation 
Students are expected to contribute through class discussion, group activities, presentations, and 
out-of class work with our clients. To succeed, students should attend all class meetings, 
complete all readings (if assigned), and plan to spend a great deal of out-of-class time working 
on their campaigns. This class isn’t like most WSU classes. Expect to spend more time out of 
class working on your projects than in class. Please make sure you can devote enough time to 
group meetings outside of class. Remember, “I have to work” is not a reason to miss group work 
or meetings. I’ve learned from experience that almost EVERYONE in this class has one or more 
jobs, internships, and family commitments. If you are too busy with other things, please consider 
taking this class in a semester when you have more time. I’m not trying to scare you, just make 
you realize that most of the work will be done outside of class and in coordination with others’ 
schedules.  
 
Required Textbooks 

• None. I will post readings on Blackboard. However, if you still have your textbook from 
COMM 324, it will come in handy! 

 
Written Work 
Your group will need to create, print, and bind a plans book. Remember, there isn’t a textbook 
for this class, so you should expect to spend that “saved” money on the plans book. This will 
include all of the elements of the campaign in addition to any publicity or advertising pieces that 
your group produces. I have copies of plans books from former years if you would like to look at 
them. The content of this book (as well as its professional appearance) and what I know of your 



contribution to the project will make up at least 45% of your grade for this class. There is no 
expectation that you and your group members will necessarily receive the same grade. A large 
part of this grade consists of my perception of your work on the project. This can either help you 
or hurt you – just like in the professional world beyond WSU.  
 
Graduate Students 
If you are taking this class for graduate credit, you will do an additional research project in 
addition to all the rest of the work in the course. For this project you will design, implement, and 
analyze the results of either a survey or a series of focus groups of your group's target audience. 
This research will give your group further insight into the appropriate delivery method (channel) 
and appeal best suited for your target audience. If IRB approval is necessary (and it usually is), 
you will work with me to get the approval. This work will be included in your bi-weekly reports 
and as part of the overall campaign grade you receive.  
 
Attendance 
We are not going to have written exams in this class. However, our speakers have graciously 
offered to spend their time preparing and presenting information to us. Just as if you were 
working for an agency, I will take attendance in class every day. Twenty percent of your grade 
(200 points) will be assigned for attendance. If you are unable to come to class for any reason 
when we have a guest speaker, you can “make up” the material by writing a 3-page paper on the 
topic discussed that day, due on the next day of class. Along the same lines, your team members 
rely on you to be in class for group meetings, just as they would at a job. As I said, I’ll take 
attendance every day. 
 
Presentation 
We will formally present the plans book to our clients at the end of the semester. This will be a 
formal presentation (professional dress meaning NO jeans and t-shirts, Power Point presentation, 
do NOT read from your paper, etc.) To get credit for this part of the class, you must be present 
and be part of the presentation. Your final printed plans book is due at the time of your 
presentation. 
 
Grading 
The following totals represent how grades will be computed at the end of the semester: 

• Attendance    200 
• Bi-Weekly Reports   200 
• Campaign Grade    400 
• Your Campaign Grade  150 
• Final Presentation   50 
 
TOTAL POINTS    1000 

 
As part of “Your Campaign Grade,” you will be evaluated by your other group members and 
your client in terms of your teamwork, participation in meetings, completion of assignments, 
ability to get along with the group, professionalism, share of the workload, etc. PLEASE make 
sure that your group works well together and that everyone does his or her fair share of the 
assignments. Everyone must produce some of the deliverables and plans book copy, even if you 
are also the account manager. Simply making phone calls and sending email is not enough to be 
considered your share of the work. If there is a problem with a group member, you need to let me 
know early on so we can take care of it. Coming to me at or near the end of the semester with 
problems will not work. It’s not fair to the group or the client. Again, and I can’t reiterate 
enough, “having to work” is NOT an excuse for missing group work.  



 
In case of severe problems with a group member, I reserve the right to pull a student from a 
group. At my discretion, I will either reassign the student to another group or give him/her a 0 for 
this assignment.  
 
 
The grading scale for this class is: 
93-100 = A 
90-92 = A- 
87-89 = B+ 
83-86 = B 
80-82 = B- 
77-79 = C+ 
73-76 = C 
70-72 = C- 
67-69 = D+ 
63-66  = D 
60- 62 = D- 
59 and below = F 
 
 
SPECIAL NEEDS 
If you have a physical, psychiatric/emotional, medical, or learning disability that May impact on 
your ability to carry out assigned course work, I would encourage you to contact the Office of 
Disability Services (DS). The office is located in Grace Wilkie Annex, Room 173. DS will 
review your concerns and determine, with you, what accommodations are necessary and 
appropriate for you. All information and documentation of your disability is confidential and will 
not be released by DS without your written permission. 

The WSU Counseling & Testing Center provides professional counseling services to students in 
need. They are located in room 320 of Grace Wilkie Hall, and their phone number is (316) 978-
3440. The Counseling & Testing Center is open on all days that the University is officially open. 
If you have a mental health emergency during the times that the Counseling & Testing Center is 
not open, please call COMCARE Crisis Services at (316) 660-7500.  

NOTICE OF NONDISCRIMINATION 
Wichita State University does not discriminate in its programs and activities on the basis of race, 
religion, color, national origin, gender, age, sexual orientation, marital status, political affiliation, 
status as a veteran, genetic information or disability. 

ACADEMIC DISHONESTY 
Students who compromise the integrity of the classroom are subject to disciplinary action on the 
part of the University. Violations of classroom standards include: 

• Cheating in any form, whether in formal examinations or elsewhere. 
• Plagiarism, using the work of others as one’s own without assigning proper credit to the 

source. 
• Misrepresentation of any work done in the classroom or in preparation for class. 
• Falsification, forgery, or alteration of any documents pertaining to academic records. 
• Disruptive behavior in a course of study or abusiveness toward faculty or fellow students. 

 
If I believe a student violates any of the above classroom standards, he or she will receive a 
grade of zero (0) for the assignment and will be reported to the LAS Dean’s office. If I believe he 



or she violates one of the standards a second time, the student will again receive a grade of zero 
(0) for the assignment and the LAS Dean’s office will take appropriate action.  
 
CLASS POLICIES 

• No electronic copies or faxes of assignments will be accepted. This includes emailed 
assignments. 

• Regular attendance is expected.  
• Come to class on time; repetitive tardiness will be penalized. 
• Do NOT schedule to work during class, even during the later half of the semester when 

we meet as groups. 
• Turn assignments in on time. Late assignments will be penalized 10% per day. For 

example, if you turn in an assignment that is due on Wednesday, January 28th on 
Thursday, January 29th, you will lose 10% of the available points for the work. Late 
assignments should be turned in at the front desk of the Elliott Hall main office. Be sure 
you sign them in with the date and time. Also, you must keep a copy of all of your 
completed assignments. 

• Students who will miss class because of school-sponsored (and excused) events need to 
meet with me before hand to make arrangements to make up the work.  

• Plagiarism and other forms of cheating are against university policy and appropriate 
action will be taken. See above.  

• Do not have your cell phone out when someone is lecturing or visiting the class. 
 
CREDIT HOURS 
This is a 3 credit hour class. The expectation of work in order to be successful in this course is 
150 minutes of direct faculty/lecturer instruction and a minimum of 6 hours of out-of-class 
student work each week, which includes research, written/creative work, group meetings, 
readings, reports, etc. 
 
PRINTING 
WSU’s Papercut system provides students with the ability to upload PDF documents to print 
from laptops and any other computer, from anywhere via a Web interface. The Elliott School has 
made a public printer in the ESC Student Lounge (EH 218) and the main office printer ESC Lab 
Printer (EH 102) available on the system. To print to an ESC printer, go to 
http://papercut.wichita.edu and log in using your WSU ID. Choose the Web printing option and 
select the ESC Student Lounge printer. A link to complete printing instructions can be found 
at: http://webs.wichita.edu/?u=elliott&p=/Printing/. 
 
 
 
 



TENTATIVE CLASS SCHEDULE 
 
January 21st  

Course Introduction  
January 26th  
 KS Sports Hall of Fame 
January 28th  
 KS Humane Society  
February 2nd  

Todd Ramsey, Apples and Arrows 
February 4th  

Nathan Carr, Adknowledge 
February 9th 
 Projects 
February 11th  

Projects 
February 16th  

Theresa Veazey, Wichita Art Museum 
February 18th 

 Projects 
February 23rd  

Brock Campbell and Scott Flemming, SHS 
February 25th  

Projects  
Bi-Weekly Report due 

March 2nd  
Jenny Wiley, Apples and Arrows 

March 4th  
Project 

March 9th 
Sean Amore, Value Place 

March 11th    
Projects 

Bi-Weekly Report due 
March 16th 

SPRING BREAK 
March 18th  

SPRING BREAK 
March 23rd  

Megan Lovely, Envision 
March 25th   

Projects  
March 30th  
 Speaker 
April 1st  

Projects 
Bi-Weekly Report due 

April 6th 

Shelley Downs, Meritrust 
April 8th 

Projects 



April 13th    
Wendy Johnson, USD259 

April 15th 
Projects 
Bi-Weekly Report due 

April 20th  
Speaker  

April 22nd  
 Project  
April 27th  

Practice run on presentations 
April 29th  

Practice run on presentations 
May 4th     

Final Presentations  
Plans Book due at time of presentation 

May 6th    
Final Presentations 
Plans Book due at time of presentation 

May 8th  
Study Day 
 

May 11th  10:00 – 11:50 a.m. (Final Exam Period) 
Final Presentations  
Plans Book due at time of presentation 

 


